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MAVOCADO / NOTES

Brand Identity Beyond the Logo
A recognisable business needs connected choices in type, colour, imagery, language and digital
experience.
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Begin with what the business needs to communicate
A logo is a visible part of a brand identity, but it cannot explain the whole business by itself. Start with the offer,
the audience and the qualities people should recognise across different interactions.

Agree on a few useful attributes and explain what they mean in practice. "Clear" might influence the language
and information hierarchy. "Approachable" might guide the photographic direction and tone. The attributes
should help make decisions, rather than simply describe a mood.

Make the visual parts work together
Typography, colour, spacing and imagery should create a recognisable relationship. Review them across real
applications, including a website header, a product screen, a proposal and a small social image.

Check the identity at different sizes and in different contexts. A mark that works on a presentation cover may
need a simpler version for a small avatar. A colour palette needs practical combinations for readable text and
clear actions.

Give language a place in the system
Headings, button labels and short explanations shape how a business feels. Define a tone that is specific
enough to guide writing and flexible enough to work in useful conversations.

A playful introduction and a payment error do not need the same level of personality. Keep the meaning of the
task clear, especially when someone is uncertain or trying to recover from a problem.

Create guidance people can apply
Brand guidelines should explain the important choices and show usable examples. Include what to do when
space is limited, how to combine colours and which elements should remain consistent.

Test the guidance with the people who will use it. If a teammate cannot create a simple document or website
section without guessing, the system may need a clearer explanation. An identity becomes useful through
consistent application.

A Clear Next Step
A brand identity is a connected set of decisions. The logo starts recognition; consistent language, visual
choices and digital experiences help sustain it.


